Tender for: Social Media & Comms Freelance Support

Location: Remote (UK-based)

Hours: 2 Days (14 hours) per week

Rate: £17 P/H (£238 per week)

Contract: Freelance 10-month (40 week) contract

About Us

The Faith & VAWG Coalition is the independent authority on faith-literacy. We up-skill
the VAWG sector and equip faith organisations so survivors from faith backgrounds are

understood and protected without having to choose between safety and belief. We
work across the whole sector to embed faith literacy and ensure holistic care at first
contact for survivors.

Services Required

We have identified the need for an experienced and creative social
media/communications freelancer to manage and enhance our online presence,
specifically updating our website, create content on our social media platforms and
build our audience profile. The successful candidate will have the opportunity to work
remotely, using their own laptop with weekly support and check-ins with a member of
the team. We require the following services:

Social Media

Develop and Execute a Content Calendar: Create a detailed 12-month content
calendar with a mix of educational, advocacy, and engagement-focused posts

Create and Share Educational Content: Develop infographics, videos, blogs, and
written posts that educate followers on topics related to VAWG and GBV as well as the
Faith and VAWG Coalition and our work,

Leverage Stories and Interactive Features (Polls, Q&A): Utilise social media story
features (Instagram Stories, Facebook Stories) to post real-time updates, share survivor
stories (with consent), host Q&A sessions, and run polls or surveys on relevant topics.
Promote events, tools, and stories of Faith and VAWG, our members, and partners
across social media

Engage with Followers through Comment Responses and Direct Messaging:
Actively respond to comments, messages, and mentions on posts, fostering a sense of
community and trust with the audience.


https://www.faithandvawg.org/

Monitor Analytics and Optimise Content: Regularly track and analyse engagement
metrics, follower growth, and content performance using platform analytics tools (e.g.,
Instagram Insights, Facebook Analytics) and provide written updates to the team,
trustees and potential funders at agreed intervals.

Promote Website Content on social media and other channels: Develop a strategy
to promote new website content (e.g., blog posts, reports, resources) across social
media platforms, email newsletters, and other communication channels.

Communications

Event Comms: Work with our Organisational Lead to plan and execute
communications on and about our events

Carry out administrative task in relation to events including drafting content of
invitations, setting up Eventbrite admin, posting on social media, creating and posting
on events days (in person)

Mailing lists: Send out updates about our recent activities and upcoming to
stakeholders

Review existing materials: review and update copy and materials written for funders,
policy makers and external stakeholders

About You

¢ Excellent grasp of the English language and the ability to construct clear and
impactful narratives and arguments.

¢ Keen understanding of the social media landscape, industry trends, regulatory
environment, and measurement (in particular: LinkedIn, Facebook, Instagram,
X, YouTube, and Bluesky)

e Strong copywriting skills for online platforms and websites

¢ Working knowledge of graphic design platforms/tools such as Canva with a
sense of current visual trends

¢ Excellent attention to detail and organisational skills

e Ability to use your initiative and manage your time effectively

e Ability to keep confidential information

e Stronginterpersonal skills

e Aproactive, self-motivated approach with the ability to work remotely as an
individual and as part of a wider team, understanding when sign-off is
necessary.

e Interestin social justice, equity and or, collective liberation



Desired

e Awareness of and/or existing understanding about violence against women and
girls, domestic abuse and intersectionality

While our mission is centred on ending violence against women and girls and working
with faith-based communities, you don’t need to have expertise in this area. However,
having a genuine curiosity about it would be a great plus!

How we work

We are a small team dedicated to fostering an environment built on trust, reciprocity,
integrity, and experimentation. Our goal is to create a collaborative and equitable
workspace where everyone has the opportunity to thrive.

Additional Information

e The service requires occasional travel into London for meetings and events
however other parts of this role can be provided remotely.

e Thereis an opportunity to use the Charity’s office with prior notice.

e The service provider will agree with us their hours of work but there will be
flexibility where needed over the 10-month period.

e Thereis an expectation to attend weekly meetings (minimum of 30 minutes) to
check in and review progress at a pre-agreed time in the week during office
hours.

How to Apply

Please submit your CV and a brief cover letter (or short video) outlining your experience,
why you’re interested in this role, as well as completing the task below to
hello@faithandvawg.org by 11:59pm on Sunday the 1°* of February 2026. Interviews will

be scheduled for the week commencing the 9" of February.

Task: Develop an International Women’s Day Social Media Plan

With International Women’s Day approaching on 8" of March, we are inviting applicants
to draft a social media plan that uses the month of March to:

¢ Highlight our core message: the need for faith-literate, survivor-centred
responses to violence against women and girls
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¢ Showcase our work and impact across research, policy, membership, events,
and sector influence

¢ Grow our visibility, influence, and reach across key audiences including
survivors, practitioners, funders, policymakers, and faith communities

e Attract new supporters, collaborators, and resources to strengthen the
Coalition’s long-term sustainability

Your draft plan can include:
¢ Keythemes and messages for the month

¢ Suggested content pillars (e.g., survivor-centred narratives, policy impact,
member spotlights, faith literacy, intersectional feminism)

¢ Proposed content formats (static posts, carousels, short videos, graphics,
quotes, infographics, etc.)

¢ A sample weekly posting schedule

« Ideas for engagement and amplification, including partnerships, hashtags,
and community-building

« How the plan aligns with our values of feminist, anti-racist, decolonial, and
faith-literate practice

We are not expecting a full campaign build, just a thoughtful, strategic outline that
shows how you would use March as a moment to elevate our voice, deepen our impact,
and grow our community.

We encourage applications from global majority, minoritised women and non-binary
people and those from socially and systemically marginalised groups. We value
inclusivity and are committed to fostering an anti-oppressive working ethos.



